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Hispanic American Consumers. Hispanics represent a large, fast-
growing market. The nation’s more than 55 million Hispanic 
consumers will have total annual buying power of $1.5 trillion 
by 2015, accounting for 11 percent of the nation’s total buying 
power. The U.S. Hispanic population will surge to more than 128 
million by 2060, close to one-third of the total U.S. population. 

African American Consumers. The U.S. African American 
population is growing in affluence and sophistication. The 
nation’s more than 42 million black consumers have more than 
$1 trillion of buying power. Although more price conscious than 
other segments, blacks are also strongly motivated by quality 
and selection. Brands are important. 

Asian American Consumers. Asian Americans are the most 
affluent U.S. demographic segment. A relatively well-educated 
and affluent segment, they now number more than 18 million, 
with annual buying power expected to approach $1 billion by 
2017. Asian A mericans are the second-fastest-growing 
subsegment after Hispanic Americans. And like Hispanic 
Americans, they are a diverse group.  



 



 



 



 



 



 



 



 



 



 



 

The Buyer Decision 

Process  



 
 

 
 

The Product Adoption Process Is 

Made Up Of Five Stages 

• Awareness  

• Interest 

• Evaluation 

• Trial, and  

• Adoption 



 



 

THANK YOU! 


